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Abstract

This study aims to analyze the influence of educational content on the decision to pay zakat at
the National Amil Zakat Institute of Baitulmaal Muamalat, North Sumatra. The study used an
explanatory quantitative approach with primary data obtained through a questionnaire of 100
muzakki respondents. Data analysis was carried out using simple linear regression. The results
of the validity test showed that all statement items had a calculated r value of > 0.30 and was
significant at a = 0.05, while the reliability test resulted in a Cronbach's Alpha value of 0.842
for the educational content variable and 0.861 for the zakat payment decision variable, which
indicates a reliable instrument. The results of the regression analysis showed that educational
content had a positive and significant effect on the decision to pay zakat with a regression
coefficient of 0.684 and a significance value of 0.000. The value of the determination
coefficient (R?) of 0.507 indicates that 50.7% of the variation in the decision to pay zakat is
explained by the educational content. This finding indicates that improving the quality of
informative, clear, and transparent educational content can increase muzakki's decision to pay
zakat through zakat institutions.
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Introduction

Zakat is one of the fundamental instruments in the Islamic economic system that has a
function not only as an obligation of worship, but also as a mechanism for wealth distribution
to realize social justice and economic welfare of the community[1], [2]. In the context of a
country with a majority Muslim population such as Indonesia, zakat has enormous economic
potential to support poverty alleviation programs and sustainable social development [3].
Various studies show that zakat can play a role as an Islamic fiscal instrument that is able to
complement the role of the state in overcoming income inequality and improving the welfare of
the retan group. Although the potential of zakat in Indonesia continues to increase from year to
year, the realization of zakat collection is still far from the existing potential. Several national
reports show that there is a significant gap between the estimated potential of zakat and the
amount of zakat that has been successfully collected by zakat management institutions. This
condition indicates that the problem of zakat does not only lie in the economic aspect, but also
in the dimensions of behavior, literacy, and decision-making of Muslim individuals as muzakki
[4].

The amil zakat institution plays a strategic role in bridging this gap through professional,
transparent, and accountable zakat management. The success of zakat institutions in collecting
zakat funds is highly determined by their ability to build effective communication with the
community, especially in increasing the understanding and awareness of muzakki regarding the
obligations and benefits of zakat [5], [6]. In this context, education-based communication
strategies are a key factor that cannot be ignored. The development of information technology
and digital media has changed the pattern of communication between zakat institutions and the
community. Social media, websites, and other digital platforms allow zakat institutions to
convey information more broadly, quickly, and interactively. However, the ease of access to
information does not automatically guarantee an increase in muzakki's participation in paying
zakat. The quality of the content delivered is a determining factor whether the information is
able to increase understanding, form a positive attitude, and ultimately influence the decision to
pay zakat [7], [8], [9].

Educational content in the context of zakat can be understood as information that is
systematically compiled to improve zakat literacy, including aspects of zakat law, calculation
procedures, socio-economic benefits of zakat, and transparency in the management and
distribution of zakat funds [7], [10]. Previous research shows that low zakat literacy is still one
of the main causes of low levels of zakat compliance in the community [11], [12]. Therefore,
quality educational content is expected to be able to bridge the information gap and increase
muzakki's trust in zakat institutions. From the perspective of consumer behavior theory, the
decision to pay zakat can be analyzed as a decision-making process that is influenced by
cognitive, affective, and contive factors. The information that the individual receives will be
processed cognitively to form understanding, which further influences attitudes and behavioral
intentions. When muzakki obtains clear, accurate, and relevant educational content, the level of
uncertainty will decrease and the tendency to make decisions to pay zakat will increase [4],
[13], [14].

A number of empirical studies in the last five years have examined factors that affect the
decision to pay zakat, such as zakat literacy, trust, religiosity, and the quality of services of zakat
institutions. Previous studies have found that zakat literacy has a significant influence on
compliance with zakat payment [15]. Other research shows that the quality of information
conveyed by zakat institutions contributes positively to the attitude and intention of muzakki in
paying zakat [16]. However, most of these studies still position educational content as part of
literacy or communication variables in general, so the direct influence of educational content
on the decision to pay zakat has not been studied specifically. In addition, the results of previous
research also show that there are variations in empirical findings related to the effectiveness of
the communication strategy of zakat institutions. Several studies have found that information

and education have a significant influence on the decision to pay zakat [11], while other studies
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have shown that such influences become insignificant when faced with more dominant
religiosity factors [15]. This difference in results shows that there is a research gap that needs
to be studied further, especially in the context of certain zakat institutions and specific
geographical areas.

North Sumatra Province is one of the regions with great zakat potential, supported by a
significant number of Muslim population and growing economic activities. The National Amil
Zakat Institution of Baitulmaal Muamalat North Sumatra as one of the national zakat institutions
has an important role in collecting and managing zakat funds in the region. In practice,
Baitulmaal Muamalat has utilized various communication media to deliver zakat educational
content to the community. However, the extent to which the educational content is able to
influence the decision of the muzakki to pay zakat still requires more in-depth empirical proof.
This research is important because it focuses specifically on the influence of educational content
as the main determinant of the decision to pay zakat, without combining it with other mediation
or moderation variables. With an explanatory quantitative approach, this study seeks to test the
causal relationship between educational content and the decision to pay zakat directly. This
approach is expected to be able to provide a clearer empirical picture of the effectiveness of
educational content delivered by zakat institutions.

Theoretically, this research contributes to the development of literature on muzakki
behavior and zakat communication, especially in enriching the study of the role of educational
content in the decision-making process. Practically, the results of this research are expected to
be the basis for zakat institutions in designing educational content strategies that are more
effective, directed, and based on empirical evidence. Thus, the optimization of zakat collection
can be achieved in a sustainable manner and has a real impact on the welfare of the community.
Based on this description, this study aims to analyze the influence of educational content on the
decision to pay zakat at the National Amil Zakat Institution of Baitulmaal Muamalat North
Sumatra. This research is expected to be able to answer the problem of low realization of zakat
from the perspective of communication and education, as well as make an academic and
practical contribution to the management of zakat in Indonesia.

Literature Review Educational Content

Educational content is a form of information delivery that is systematically designed to
increase individual knowledge, understanding, and awareness of a certain issue [17]. In the
context of zakat institutions, educational content includes information about the concept of
zakat, the legal basis of zakat, the calculation mechanism, the socio-economic benefits of zakat,
and transparency in the management and distribution of zakat funds [7]. Educational content
not only functions as a means of information, but also as a persuasion tool that is able to shape
muzakki attitudes and behaviors. The development of digital technology has encouraged the
transformation of the communication strategy of zakat institutions from a conventional
approach to a digital content-based approach. Social media, official websites, and digital zakat
payment platforms are the main means of delivering educational content to the public. However,
the effectiveness of educational content is not determined by the media used, but by the quality
of the message conveyed, including the clarity of the information, the credibility of the source,
the relevance of the content, and the visual and narrative appeal [7], [9]. Based on this
description, the educational content in this study is understood as zakat information delivered
by zakat institutions in a systematic, informative, and transparent manner with the aim of
increasing understanding and influencing the decision of muzakki in paying zakat.

Decision to Pay Zakat

The decision to pay zakat is the result of the decision-making process of individual
Muslims in fulfilling their zakat obligations [1]. In the study of consumer behavior, decisions
are defined as the final stage of the alternative evaluation process that results in certain
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behavioral choices. In the context of zakat, the decision to pay zakat is not only influenced by
economic factors, but also by psychological, social, and religious factors. Theory of Planned
Behavior explains that an individual's decision to perform an action is influenced by attitudes
toward behavior, subjective norms, and perceptions of behavioral control [18]. In the context of
zakat, attitudes towards zakat are shaped by an individual's understanding and belief about the
benefits and obligations of zakat, while subjective norms are influenced by the social
environment and religious values [19]. The perception of behavioral control is related to the
ease of access, information, and available zakat payment facilities. Based on this study, the
decision to pay zakat in this study is understood as the decision of the muzakki to distribute
their zakat through the zakat institution which is influenced by the process of evaluating
information, understanding, and perception of the zakat institution.

Research Methodology

This study uses an explanatory quantitative approach that aims to examine the causal
relationship between educational content as an independent variable and the decision to pay
zakat as a dependent variable [20]. This approach was chosen because the research focuses on
testing the direct influence between variables through inferential statistical analysis. The object
of the research is the decision of muzakki in paying zakat through the National Amil Zakat
Institute of Baitulmaal Muamalat, North Sumatra. The research population includes all muzakki
who distribute zakat through the institution. The research sample was determined using a
purposive sampling technique with the following criteria: (1) muzakki who have distributed
zakat through Baitulmaal Muamalat North Sumatra, and (2) muzakki who have received or
accessed zakat educational content from the institution. The number of samples is 100 people
in accordance with the provisions. The data used is primary data collected through the
distribution of a structured questionnaire to respondents. The research instrument was compiled
using a five-point Likert scale to measure the level of respondents' approval of statements
related to the research variable. The variables of educational content are measured through
indicators of clarity of information, ease of understanding, completeness of material, and
transparency of zakat management. The variables of the decision to pay zakat are measured
through indicators of confidence in choosing an institution, intention to pay zakat, consistency
of payment, and willingness to recommend zakat institutions. Data analysis was carried out
using simple linear regression to test the influence of educational content on the decision to pay
zakat. The analysis stages include testing the validity and reliability of the instrument, testing
statistical assumptions, and testing the significance of regression parameters. The results of the
analysis were used to answer the research objectives and test the hypothesis that had been
formulated, namely that the educational content had a positive and significant effect on the
decision to pay zakat at the National Amil Zakat Institute Baitulmaal Muamalat North Sumatra.

Results
Before the regression analysis was carried out, the research instrument was tested for
validity. The validity test is performed by looking at the Corrected Item-Total Correlation
value. The calculated r value is greater than 0.195 (n=100) and the significance value is <
0.05. Indicates that the instrument has met the validity requirements.
Table 1. Instrument Validity Test Results

Variable Item R count Sig. Remarks
Educational Content (X) X1 0,721 0,000 | Vvalid
X2 0,694 0,000 | Valid
X3 0,667 0,000 | Valid
X4 0,745 0,000 | Valid
Decision to Pay Zakat Y1l 0,703 0,000 | Vvalid
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Y2 0,741 0,000 | Valid
Y3 0,689 0,000 | Valid
Y4 0,732 0,000 | Valid

Source: Data processed using SPSS
All items have a calculated r-value above 0.30 and are significant at a = 0.05, so all indicators
are declared valid. Furthermore, the reliability of the instrument was measured using Cronbach's
Alpha value. The instrument is declared reliable if the alpha value > 0.70.

Table 2. Reliability Test Results

Variable Cronbach's Alpha Remarks
Educational Content (X) 0,842 Reliable
Decision to Pay Zakat () 0,861 Reliable
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Source: Data processed using SPSS
The alpha value is above 0.80 which indicates that the instrument has excellent reliability. After
the instrument has been declared valid and reliable, it will be continued to perform the classical
assumption test. To ensure that the data is distributed normally, visual analysis is carried out
using histograms and Q-Q plots. The following chart is the result of data distribution mapping:
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Figure 2. Histogram of Zakat Payment Results (Y)

Both histograms show a distribution pattern that is close to normal, this is because if pulled
apart, the shape of the graph is shaped like a bell. So that the assumption of normaliras is
fulfilled. Furthermore, normality is strengthened through Q-Q Plot as shown in the following
image:
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Figure 4. Q-Q Plot of Zakat Payment Decision (Y)
The distribution of points follows a diagonal line, this means that the X and Y data are

declared to be normally distributed.

To find out and answer the hypothesis of this study that education has a significant
influence on the decision to pay zakat, a simple linear regression analysis was performed. The
results are shown in the following table:

Table 3. Regression Coefficients

Variable B Std. Error t Sig.

Konstenta 6.214 1.182 5.356 0.000
Educational 0.684 0.068 10.089 0.000
Content (X)

Source: Data processed using SPSS

Based on the table above, it can be concluded that the t-value of the variable X is 10,089
> t of the table which is worth 1,984 with a significance of 0.000>0.05. So educational content
has a positive and significant effect on the decision to pay zakat. Each 1 unit increase in the
educational content will increase the decision to pay the penis by 0.684 points, assuming the
other variables are constant.

Table 4. Coefficient of Determination

R

R Square

Adjusted R2

Std. Error
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0.712 0.507 0.502 2.113

Source: Data processed using SPSS
Based on the table above, the R value is 0.712 which shows that there is a strong relationship
between educational content and the decision to pay zakat. R square is worth 0.507 or it can be
said to be 50.7% which means that the decision to pay zakat is explained by educational content.
While the remaining 49.3% were influenced by other factors such as trust, religiosity, service
quality, or institutional credibility.

Table 5. Test F
Models F Calculate Sig.

Regression 101.791 0.000

Source: Data processed using SPSS
The regression model is significant overall because F calculates > F table with a magnitude of
101,791>3.94. This can be interpreted with educational content simultaneously influencing the
decision to pay zakat.

The results of the study show that educational content has a positive and significant
influence on the decision to pay zakat at LAZNAS Baitulmaal Muamalat, North Sumatra. These
findings support the theory of consumer behavior and the Theory of Planned Behavior which
states that decision-making is influenced by information received and processed cognitively.
The regression results prove that the improvement in the quality of educational content has a
direct impact on the increase in muzakki's decision to pay zakat. This is in line with Nugroho
& Prasetyo's research which states that good zakat literacy increases zakat compliance. This
result is also in line with the findings of Rahman & Wibowo who emphasized that the quality
of information and transparency in the management of zakat funds strengthens the decision of
muzakki in paying zakat.

Clear, easy-to-understand, and transparent educational content has been proven to be able
to build muzakki's trust in zakat institutions. Thus, zakat institutions need to increase their focus
on the preparation of data-based, illustration, and transparency educational content in order to
be able to increase the decision to pay zakat in a sustainable manner. Practically, this finding
underlines that zakat institutions that want to increase collection need to provide more
informative zakat literacy through social media, websites, and other digital platforms. This also
strengthens the institution's position as a trusted institution in the eyes of the public.

Conclusion

This study aims to analyze the influence of educational content on the decision to pay
zakat at the National Amil Zakat Institute of Baitulmaal Muamalat, North Sumatra. Based on
the results of data analysis and discussions that have been carried out, it can be concluded that
educational content has a positive and significant effect on the decision to pay zakat. The results
of the simple linear regression test showed that the educational content had a regression
coefficient of 0.684 with a significance level of 0.000, which means that the improvement in
the quality of educational content significantly increased the decision of the muzakki in paying
zakat through the zakat institution. The value of the determination coefficient (R?) of 0.507
indicates that 50.7% of the variation in the decision to pay zakat can be explained by educational
content, while the rest is influenced by other factors outside the research model. These findings
confirm that informative, clear, and transparent educational content plays an important role in
shaping muzakki's understanding and attitudes, which ultimately drives decision-making to pay
zakat. Thus, educational content not only functions as a means of information, but also as a
strategic instrument in increasing muzakki participation and optimizing zakat collection.
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